


Youth and Privacy 2009
Report for the Swedish Data Protection Board 2009:1

By Kairos Future for the Data Protection Board januari 2009

Authors: Peter Pernemalm and Mats Lindgren

www.datainspektionen.se/in-english



G 

 

© KAIROS FUTURE AB 2008 • P.O. BOX 804 • SE–101 36 STOCKHOLM • SWEDEN 2/21 

TABLE OF CONTENTS  

 

 

SUMMARY .................................................................. 3 

BACKGROUND PURPOSE AND METHODOLOGY ............. 4  

THE PRIVATE SPHERE AND TRUST IN OTHERS .................. 5  

IT USAGE .................................................................... 7 

ATTITUDE TOWARD SURVEILLANCE AND WIRETAPS ....... 10  

KNOWLEDGE AND UPDATES ....................................... 14 

CLEAR TRENDS OVER TIME ......................................... 17 

DIFFERENCES BETWEEN GROUPS................................. 18  

ABOUT KAIROS FUTURE .............................................. 21 

 

 

 



G 

 

© KAIROS FUTURE AB 2008 • P.O. BOX 804 • SE–101 36 STOCKHOLM • SWEDEN 3/21 

 

SUMMARY  

For three consecutive years, Kairos Future has conducted a survey on behalf of 
the Swedish Data Inspection Board of young people’s attitudes toward privacy in 
general and privacy on the Internet in particular. The previous studies have shown 
that young people are very active on the Internet and that they like to remain 
anonymous. They do, however, engage in unsafe behaviors on the Internet as well 
as in their everyday lives.  

This year’s results clearly indicate that young people have a more negative attitude 
toward surveillance in general. One possible explanation might be the debates 
surrounding the FRA and IPRED legislation during 2008. Almost half of the re-
spondents state that the debate around the FRA legislation made them think more 
about issues of privacy.  

Young people would easily consider revealing information that has traditionally 
been considered private including their political and religious views. Issues that 
young people judged more private include their financial situation or on whom they 
have a crush.  

The police are the most trusted of all the various government agencies and authori-
ties. Young people trust private businesses the least and generally believe that the 
worst violation of privacy consists of businesses searching for information about 
them. On the Internet, however, the government searching for information is con-
sidered the worst violation of privacy. 

Young people continue their extensive use of IT and primarily the Internet. One 
major change since the first survey about young people’s attitudes toward privacy 
is the sharp increase in the number of respondents who are most likely to surf the 
Internet on their own computer.  

Many young people have experienced various kinds of cyber bullying. Boys are 
most likely to be the victims of cyber bullying with one exception: girls are much 
more likely to have been the victims of sexual harassment. While only a fourth of 
the young people have used the abuse function on a community, individuals who 
have used it reported that it had been effective.  

While surveillance is becoming less accepted, a considerable majority of respon-
dents tolerate it if it would prevent serious crimes. Video surveillance is the most 
accepted form of technological surveillance. Personal presence (police, security 
guard or break monitor) is preferred over technological surveillance and is consid-
ered the most effective for crime prevention.  

While respondents continue to be quite knowledgeable about privacy on the Inter-
net, many are less familiar with the world outside the computer. They are the least 
informed about personal identity numbers. Although most respondents know that 
one of the missions of the Swedish Data Inspection Board is to inform people 
about risks on the Internet, almost half believe that it also controls spam.   

The study is based on a web survey of 533 young individuals. The sample is rep-
resentative with regard to gender, region and age among 14-18-year-olds.  
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BACKGROUND, PURPOSE AND 

METHODOLOGY  

BACKGROUND  

Kairos Future has studied young people’s views of privacy on behalf of the Swed-
ish Data Inspection Board on two previous occasions. Last year’s study showed 
that most young people are active on the Internet and approximately half of the 
respondents had previously considered privacy issues. While they wanted their 
Internet habits to remain anonymous, only a small minority avoided some websites 
to protect their privacy. 

 

PURPOSE  

The purpose of this year’s study was to survey young people’s attitude toward pri-
vacy in general and privacy on the Internet in particular. The study’s objective was 
to:  

- Survey what type of information young people consider private. 

- Survey young people’s trust in the police, government, schools, and adults.  

- Study young people’s IT usage from a privacy perspective 

- Survey the young people’s attitude toward surveillance and wiretapping.  

- Survey the young people’s knowledge about privacy and the objectives of 
the Swedish Data Inspection Board 

- Survey whether the debate about the FRA and IPRED legislation has 
changed young people’s views of privacy.  

- Compare the results of last year’s study with the two previous studies 
(2008 and 2007).  

- Survey possible differences in attitudes and behaviors between different 
demographic groups.  

 

METHODOLOGY  

This is a quantitative study based on a web survey of 533 respondents. The sam-
ple, which includes Swedish youth who are 14-18 years old, is representative with 
regard to gender, region and age distribution. Data collection took place between 
December 2008 and January 2009.  

As participation in the study requires Internet access, it might overlook individuals 
in the target group who do not use the Internet. The bias, however, should be small 
as almost all Swedish 14-18-year-olds have access to the Internet.  
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THE PRIVATE SPHERE AND TRUST IN 

OTHERS  

LOVE AND FINANCES ARE THE MOST SENSITIVE  

In 2008 the study revealed that the information that young people consider most 
private is not what has traditionally been viewed as the most sensitive. Many of the 
respondents would consider sharing information about their political or religious 
views. The image of the young people’s private sphere is unchanged and remains 
valid in 2009. See the following figure.  

 

 

 

Figure 1: Young people’s private sphere in 2009.  

About one third of the respondents would consider sharing information that they 
consider the most private including who they have a crush on, their financial situa-
tion and where they live. About half might share information about their health and 
political opinions. A strong majority would share information about their favorite 
sports team, religious beliefs, and where they attend school or work. The differ-
ences between genders, age groups, large or small towns were generally small. 

 

GREATEST TRUST IN THE POLICE  

Comparisons of the young people’s trust in authorities and government agencies 
reveal that they tend to trust the police the most. Half of the respondents state that 
they have a great faith in the police. Young people’s trust in schools and “adults in 
general” reach almost the same level. 36% have a strong faith in the government. 
The young people trust private businesses the least. Only a fourth of the respon-
dents have a great confidence in them.    

As the police, the government, and private businesses are relatively far removed 
from the young people’s everyday lives their low levels of trust may not be surpris-
ing. The low levels of confidence in adults and the school may however, be unex-
pected and may be a sign that young people do not have a much faith in adults. 
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We were also able to establish a general negative correlation between age and 
trust: older respondents are less likely to trust adults. In addition, there is a strong 
correlation between trust in various ”authorities”. Individuals who have a high level 
of trust in the police, government, and adults probably also have a high level of 
trust in all government agencies and authorities.  

 

FREEDOM FROM THE GOVERNMENT MORE IMPORTANT ON 
THE INTERNET 

The respondents were asked whether it is worse when the government, busi-
nesses or somebody they knew searched for information about them. Actions by 
businesses were considered the worst violation of privacy. On the Internet, the 
respondents believed government investigations to be the worst violation of privacy 
(see Figure 2). 

 

Figure 2: State surveillance is considered worse on the Internet.  
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IT USAGE  

IT USAGE CONTINUES TO BE HIGH  

The level of IT usage among Swedish youth continues to be high. 82% of the re-
spondents state that they surf the Internet every day, and 65% text every day. 
About half of them stated that they chat online and visit web communities every 
day (see Table 1.) 

 

IT Activity Daily 

Surf the Internet 82% 

Send text messages 65% 

Chat 55% 

Visit a community 49% 

Send e-mail 14% 

Purchase items on the 
Internet 

< 1% 

Table 1: IT habits.  

Young people send fewer e-mails and only a few of the respondents purchase 
items on the Internet every day. With the exception of sending text messages, boys 
are more likely to use information technology. In addition, text messaging has in-
creased significantly since 2008. More respondents visited communities compared 
to 2008 while fewer chatted online. Communication in communities has probably 
partly replaced online chats.  

 

AN INCREASING NUMBER USE THEIR OWN COMPUTER  

The number of young people who state that they surf the Internet on their own 
computer has increased steadily since 2007 (see Figure 3). 

 

Figure 3: An increasing number surf the Internet on their own computer.   
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Many more boys than girls surf the Internet on their own computer. In addition, 
older respondents are more likely to have their own computers.  

 

A HIGH NUMBER OF INTERACTIVE YOUTH ON THE INTERNET  

9 out of 10 young people visit a web community ”occasionally” or more frequently. 
Bilddagboken.se is the most common social networking site. 66% of the young 
people who use web communities are members of Bilddagboken. Facebook, which 
attracts 60% of the respondents, comes in second.  

The supply of communities is clearly increasing. The young people mentioned 
memberships in about 50 different communities. For example, who has heard of 
emocore, borderline.nu or garaget.org?  

As a result of membership in various communities many respondents will certainly 
choose many different forms of expressions on the Internet. We were unable to 
discern a dramatic increase in the most common forms of expression compared to 
last year’s study. More young people, however, reported that they had posted vid-
eos of themselves on the Internet compared to 2008. 

  

Form of expression Percentage  

Have posted pictures of them-
selves on the Internet 

85% 

Have posted comments on the 
Internet using their real names 

79% 

Have blogged 50% 

Have posted videos of them-
selves on the Internet 

28% 

Table 2: Young people’s forms of expression on the Internet.   

As in previous surveys, boys are slightly more active with regard to expressing 
themselves on the Internet with one exception: Many more girls report having 
blogged. 63% of female respondents have blogged compared to only 38% of the 
boys.  

 

MANY REPORT BULLYING ON THE INTERNET  

Young people are not always nice to each other. This is reflected in the fact that 
many report that other people have been mean to them on the Internet. Writing 
something negative about another person is the most common transgression, while 
sexual harassment was the least common source of bad experiences on the Inter-
net.  Almost 1/5 of the respondents, however, report having been sexually har-
assed on the Internet (see table 3).  
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Type of negative experience  Number of vic-
tims  

Somebody wrote something mean about 
you on the Internet  

48% 

Somebody lied about you on the Internet  42% 

Somebody sent you a mean text mes-
sage  

31% 

Somebody posted images about you 
against your will  

30% 

Somebody sexually harassed you on the 

Internet  

19% 

Somebody else claimed to be you on the 
Internet  

17% 

Table 3: Various types of cyber bullying.  

One positive aspect of this year’s study was a decline in the number of negative 
experiences compared to previous studies. Bullying through text messaging repre-
sents the only increase, which may be explained by the overall increase in the 
number of text messages. The gender patterns from the previous studies remain. 
Boys are more likely to be bullied. The exception is sexual harassment of which 
women are significantly more likely to be victims.  

 

THE SOLUTION: REPORT ABUSE? 

Most web communities allow members to report users whom they believed have 
behaved inappropriately. Although most of the young people have experienced 
some form of bullying, only  of the respondents, who are members of web com-
munities, have used the abuse function. The abuse function is most often used to 
report somebody who has either written something mean or who has posted a 
message against the wishes of another member.  Many also use the abuse func-
tion to report businesses that advertise on the sites.  

In most cases, the abuse function appears to work. Only 15% responded that it 
didn’t work sufficiently or that nothing happened after it was used. Communities 
should therefore perhaps promote the abuse function more clearly. Cyber bullying 
would probably decrease if every act of bullying was reported to those who are 
responsible for a community.  

 

UNSAFE BEHAVIORS ARE COMMON  

Although many have had negative experiences, the young people are not always 
careful on the Internet or in real life. A majority of the respondents do not adapt 
their behavior according to the risks. This would include not writing certain things, 
posting personal images or visiting certain websites. Only 23% avoid file sharing 
out of fear of punishment, and 11% use encrypted e-mail addresses. 9%, mostly 
boys, encrypt their e-mails.   

Respondents are more careful outside the Internet; most have not shared the 
password to their computer or cell phone, or the keys to their house with a friend. 
Only 13% have given their ATM pin number to a friend.   
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ATTITUDES TOWARD SURVEILLANCE 

AND WIRETAPS  

A DECLINING MAJORITY HAVE A POSITIVE ATITTUDE TO-
WARD SURVEILLANCE AND WIRETAPS  

The previous studies revealed that a large majority of Swedish youth have a posi-
tive attitude toward various forms of surveillance and wiretaps (which will hence-
forth be referred to as surveillance). A clear majority of the respondents still believe 
the following:  

- Store owners should be allowed to install surveillance cameras to prevent 
theft.  

- Society should be allowed to install traffic cameras to reduce the number of 
car accidents  

- Schools should be allowed to conduct drug tests  

- Video surveillance is okay if it prevents small and large crimes.  

- Wiretaps are acceptable if they prevent serious crimes and terrorism.  

- Storing data about Internet habits is acceptable if it prevents serious 
crimes and terrorism.  

- Stores should be allowed to save information about what their customers 
purchase if it results in lower prices.   

The young people obviously make cost-benefit calculations about surveillance. 
Surveillance is acceptable if it helps to prevent crimes, particularly serious crimes. 
There is, however, a consistent pattern of decreasing acceptance of surveillance, 
particularly telephone wiretaps. The reason might be that an increasing number of 
young people have their own cell phones. The issue of wiretaps is therefore less 
remote.  

The increasing number of cell phones does, however, not explain the general de-
cline in the acceptance of surveillance. The debate surrounding the FRA and 
IPRED legislations has probably changed the attitudes of some young people (the 
following section will discuss the issue more in depth).  

 

Type of Surveillance Rate of Acceptance  

Video surveillance if it prevents serious 
crimes  

82% 

Video surveillance it prevents terrorism  80% 

Storing data about Internet surfing if it 

uncovers pedophiles  

75% 

Wiretaps if they prevent terrorism  74% 

Storing data about Internet surfing if it 
prevents terrorism  

72% 

Table 4a: The most acceptable forms of surveillance.   
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Type of surveillance Rate of Acceptance  

Video surveillance if it allows me to 
see my friends at the youth center  

10% 

Stores saving information about 
customer spending habits if insur-
ance companies will thereby be in-
formed about which customers are 
smokers   

17% 

Video surveillance if it will make 
people clean up after themselves in 
common laundry rooms  

17% 

Storing data about Internet surfing if 
it helps stores to find out what cus-
tomers want  

20% 

The police monitoring the Internet 
surfing to see if I visit illegal sites  

20% 

Table 4b: The least acceptable forms of surveillance.   

Girls generally have a more positive attitude toward all kinds of surveillance, and 
younger respondents are generally more positive. There is also a basic attitude 
toward surveillance; young people who accept one form of surveillance are also 
more likely to accept other forms of surveillance.  

 

VIDEO SURVEILLANCE IS THE MOST ACCEPTABLE  

This study concludes that video surveillance is the most acceptable form of surveil-
lance compared to wiretaps and storing data about Internet habits. As was men-
tioned earlier, video surveillance is accepted as a means to prevent both small and 
large crimes.  

 

 

Figure 4: Youth accept video surveillance on public transportation.  

The young people thus believe that video surveillance is fully acceptable on public 
squares, and particularly on public transportation. They do, however, not want sur-
veillance cameras in their classrooms or school common rooms. A considerable 
number would, however, accept surveillance cameras in school corridors (42%). 
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Figure 5: Young people do not accept video surveillance in their classrooms.  

Last year’s report concluded that young people accept video surveillance simply 
because they believe it works. Unlike wiretaps and monitoring of the Internet, a 
majority of the respondents believe that video surveillance may prevent serious 
crimes. Many fewer respondents, however, believe that it prevents minor crimes, 
which may contribute to the decreased acceptance.  

 

TELEPHONE WIRETAPS ARE BECOMING LESS ACCEPTED  

The young people have an increasingly negative view of telephone wiretaps. They 
don’t accept wiretaps of their or their friends’ phones, even if they might be sus-
pected of crimes.  

An overwhelming majority of respondents, however, support wiretaps if they might 
prevent serious crimes and terrorism. The number of respondents who accept 
wiretaps for this purpose has decreased by approximately 10% since last year’s 
study: From 75-80% (depending on the purpose) to 65-75%.  

 

SURVEILLANCE OF THE INTERNET IS UNPOPULAR: RESPON-
DENTS PREFER PEOPLE  

Monitoring of the Internet is the least accepted form of surveillance. In addition, the 
number of respondents who accept storing data about surveillance has decreased 
since last year. The belief that surveillance might prevent crime has also de-
creased since 2007.  

Internet surveillance is also the area in which the difference in attitude between 
boys and girls is the largest. Only 55% of the boys believe that storing information 
about Internet surfing habits is acceptable if it may prevent serious crimes com-
pared to 80% of the girls. In addition, girls are more tolerant of surveillance in gen-
eral. This may probably be explained by a gender difference in Internet habits.  

The trust in technological surveillance is generally low. The respondents also be-
lieve that an increased number of police and security guards are more likely to 
prevent crime than technological surveillance. Compared to video surveillance, 
many more young people also have a positive view of security guards (37%) in 
schools.   

The respondents’ acceptance of various forms of surveillance may be summarized 
in Figure 6 below:  
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Figure 6: Overview of young people’s attitude toward surveillance.  

This paper previously mentioned that belief in the effectiveness of surveillance is 
crucial for acceptance. In addition, acceptance of surveillance increases as the 
distance to the person doing the surveillance decreases.  

Police and guards are fully visible and approachable which makes them both pre-
dictable and somewhat open to influence. As we are frequently approximately 
aware of the location of surveillance cameras, we may avoid them. We don’t know, 
however, about wiretaps or about the monitoring of the Internet. The latter two 
types of surveillance are therefore more ”scary” and respondents probably believe 
that it is more difficult to avoid surveillance on the Internet.  

 

SURVEILLANCE BY BUSINESSES? ONLY IF I BENEFIT  

Young people apparently become very annoyed when companies advertise intru-
sively on the Internet. With the exception of lower prices, the respondents are gen-
erally less accepting of storing data to help businesses and stores. Respondents 
also believe that store owners should be allowed to have surveillance cameras to 
prevent shoplifting.  
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KNOWLEDGE AND UPDATES 

THE KNOWLEDGE ABOUT PRIVACY REMAINS STABLE  

Little has changed over time with regard to the respondents’ knowledge about pri-
vacy. They are the most familiar with computers and the Internet. Almost 95% 
know that they are not allowed to post nude pictures of others without permission; 
that all computers have an identifiable number and that other users are allowed to 
copy images that are posted on the Internet.  

The respondents are less knowledgeable about the world outside computers. Only 
a few are aware that they can find out somebody else’s personal identity number. 
Only a quarter of the respondents know that store owners are allowed to install a 
surveillance camera in their stores without permission. Almost half believe that 
everybody in the world has a personal identity number. Boys tend to be slightly 
more knowledgeable than girls. The level of knowledge remains consistent over 
time.  

The respondents’ knowledge about The Swedish Data Inspection Board follows the 
same pattern and remains unchanged. Most of the young people are aware that its 
mission is to inform people about risks of the Internet. Half of the respondents are 
unaware that The Swedish Data Inspection Board also can help individuals who 
have been violated on the Internet. Half also believe that the Swedish Data Inspec-
tion Board can control spam.  

 

Fact Level of knowledge 

Other users are allowed to copy images 
that you have posted on the Internet 

96% 

You are not allowed to post a nude pictu-
re of a friend without permission 

95% 

Every computer has a number that may 
be identified when you surf the Internet 

93% 

You are allowed to find out somebody 
else’s personal identity number   

38% 

Store owners do not need a permit to 
install a surveillance camera 

23% 

Table 5. Young people are knowledgeable about privacy on the Internet, but not “In 
Real Life”.  

 

INCREASED INTEREST IN PRIVACY ISSUES AFTER FRA 

In 2008, an intense debate took place about two crucial privacy issues: FRA and 
IPRED legislation. Media’s interest was particularly large regarding the passing of 
the FRA legislation. Many spoke about a ”blogg riot” and experts concluded that 
bloggers now have great influence over the agenda.  

This has doubtlessly affected the Swedish youth. Almost half stated that the debate 
around FRA had caused them to consider privacy issues of the Internet (see Fig-
ure 7).  
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Figure 7: The debate about FRA has affected many young people.   

The survey’s many open-ended comments revealed that many young people are 
upset about the FRA legislation. One person called it “People’s Rights Cancelled 
(Folkets Rättigheter Avskaffade)!  

As in the case of other issues concerning the Internet, the debate surrounding the 
FRA has had the largest impact on boys. Girls are less likely even to be aware of it. 
28% of the girls stated that they are unaware of the FRA debate, compared with 
14% of the boys.  

Age is also a significant factor regarding knowledge about the FRA. While most of 
the older respondents were aware of the FRA debate, the younger respondents 
weren’t. There are, however, no significant differences between youth whose par-
ents have a higher education and those whose parents do not have a higher edu-
cation.  

 

IPRED WOULD STOP FEW RESPONDENTS FROM SHARING 
FILES   

In addition to the FRA legislation, IPRED was the subject of much heated debate in 
2008. Many respondents believe that it too violates their privacy. Many expressed 
their anger in the open-ended comments: ”STOP IPRED!” is perhaps the most 
common spontaneous comment.  

Many also pointed out that the legislation would have a limited effect as there are 
so many ways to circumvent it. In addition, few respondents would stop sharing 
files as a result of the legislation (see Figure 8).  
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Figure 8: Few respondents would stop sharing files due to IPRED.   

Subtracting the number of the respondents who do not share files and those who 
don’t know that the law exists, it is revealed that 6% would stop sharing files as a 
result of IPRED.  

The demographic pattern is the same as for the FRA legislation. Twice as many 
girls are not familiar with IPRED (44%). The number remains the same for the 
young respondents. 
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CLEAR TRENDS OVER TIME  
As the young people’s attitudes toward privacy have been surveyed for three con-
secutive years, we are able to start to look for clear trends: The direction in which 
the young people’s attitudes and behaviors appear to be moving clearly. The fol-
lowing section will describe the largest changes in attitudes and behaviors between 
2007 and 2009, and which have continued in the same direction in 2008 and 2009. 

  

CHANGES IN BEHAVIORS AND ATTITUDES WHICH HAVE IN-
CREASED GREATLY... 

1) The number who send daily text messages (+26% since 2007) 

2) The number who surf at home on their own computer (+15%) 

3) The number who have posted videos of themselves on the Internet (+10%) 

4) The number who would consider providing information about their health to 
another person (+9%) 

5) The number of respondents who believe that saying mean things about 
others on the Internet should be illegal. (+7%) 

 

…AND LARGE DECLINES 

1) The number who use a web camera at home (-16%) 

2) The number who has experienced that somebody lied about them on the 
Internet (-10%)  

3) The number who chat daily (-9% sedan 2007) 

4) The number who has experienced that somebody has assumed their iden-
tity on the Internet (-9%)  

5) The number who would consider sharing who they have a crush on (-6%) 

 

This previous section shows that behaviors are frequently more volatile than atti-
tudes. In addition, changes in attitudes and values follow changes in behavior. It is 
encouraging that various kinds of cyber bullying or similar experiences decreased 
both in 2007 and 2008. One explanation might be that the problem has received 
attention and that adults have had to realize that bullying is not confined to the 
school yard. 

Despite this year’s decline in the acceptance of various kinds of surveillance, the 
decline did not begin in 2007. On the contrary, the acceptance of most types of 
surveillance increased between 2007 and 2008. Whether the results of this year’s 
survey represents a shift in attitudes toward surveillance, or whether they will re-
turn to previous levels next year, remains to be seen.  
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DIFFERENCES BETWEEN GROUPS  

GROUPS WITH DIFFERENT OPINIONS  

This paper has previously briefly discussed the differences between various 
groups. While these have primarily consisted of gender differences, we have also 
uncovered differences between different age groups. Apart from demographic 
groups, factor analysis permitted us to distinguish three additional groups which 
transcend the boundaries of gender or age. Factor analysis reveals the natural 
response patterns in attitudes and behaviors thereby allowing us to sort respon-
dents into groups according to their response patterns. The factor analysis re-
vealed the following groups:   

- Young people who find surveillance acceptable to prevent serious 
crimes. More than half of the respondents belong to this group.  

- Young people find surveillance in school acceptable. One fourth of re-
spondents belong to this group.  

- Young people who voluntarily share information about themselves. 
About one fifth of the respondents may be placed in this group.  

It is important to note that each respondent may belong to more than one group.  

 

THE VALUES’ CHART SHOWS THE LOCATION OF THE 
GROUPS  

We use a values’ chart to illustrate the factors that separate the various groups 
(see Figure 9). The values’ chart illustrates the basic dimensions in attitudes about 
surveillance.  

 

Figure 9: The values’ chart outlines attitudes toward surveillance  

The chart’s western dimension includes individuals who like to be visible and who 
do not mind using their real names on the Internet. In the east, however, individu-
als like to remain anonymous. Respondents in the north like to spy on others by 
googling them. The southern dimension includes individuals with an accepting 
attitude toward surveillance.   
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The map indicates a contradiction between a desire to be visible and anonymity 
(west-east), and wanting to “spy” on others, and accepting surveillance (north – 
south).  

 

Figure 10: The groups and their position on the map   

Placing the groups from the previous paragraph into the map results in the follow-
ing positions in Figure 10.  

As we mentioned previously, we are able to note one large difference: girls are 
more accepting of surveillance than boys. In addition, while older respondents 
have more negative attitudes, they are also more likely to be visible. Internet be-
havior probably becomes more exhibitionist with age, as parents are less likely to 
regulate their children’s Internet access. 

Young people who have at least one parent with a university education have a 
greater need for visibility. This applies also to young people in large cities.  

The three groups that were distinguished through the factor analysis are all located 
on the southern half of the values’ chart, which means that they are more accept-
ing of surveillance.  The largest group includes individuals who, while they want to 
be anonymous, still accept surveillance. Not surprisingly, individuals who accept 
surveillance in schools object the least to surveillance in general. Those who easily 
share information about themselves may, not unexpectedly, be found in the west-
ern part of the values’ chart. 
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WHERE ARE WE HEADING?  

The overall question is: In which direction are the values heading? If attitudes con-
tinue in the same direction as between 2008 and 2009, we are moving toward the 
north-west (see Figure 11).  

 

Figure 11: Possible direction of values  

The differences between 2009 and 2008 reveal that respondents want to be less 
anonymous while becoming more critical toward surveillance. In addition, the in-
terest in googling new friends has increased steadily since 2007. We are, however, 
not sure that this trend will continue. Subsequent surveys will indicate whether or 
not this is the case.  

 




